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 Pursuant to Rule 7 of the Federal Rules of Civil Procedure, Defendants Open Stories 

Foundation (“OSF”) and John P. Dehlin (“Dehlin”) (collectively “Defendants” or “Mormon 

Stories”) submit this Answer to the Complaint filed by Intellectual Reserve, Inc. and The Church 

of Jesus Christ of Latter-day Saints (collectively “the Church” or “Plaintiffs”). Defendants also 

hereby submit the following Counterclaims against Plaintiffs. Unless expressly admitted in this 

pleading, Defendants deny all allegations in the Complaint. Specifically, for their Answer and 

Counterclaims, Defendants deny and allege as follows: 

INTRODUCTION 

1. Defendants admit that they operate the MORMON STORIES podcast and deny all 

other allegations in paragraph 1. 

2. Defendants admit that, despite their disagreement with the Church’s allegations, 

Defendants generously offered to and did make numerous changes to their logo and online content, 

including the addition of a disclaimer on their website and in the description of the podcast, which 

disclaimer remains in place. Defendants admit that they did not agree to include the audible 

disclaimers at the beginning of and repeated throughout each podcast episode. Defendants deny 

all other allegations in paragraph 2. 

3. Denied. 

4. Denied. 

THE PARTIES 

5. Defendants lack knowledge or information sufficient to form a belief about the truth 

of the allegations in paragraph 5 and on that basis deny them. 
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6. Defendants lack knowledge or information sufficient to form a belief about the truth 

of the allegations in paragraph 6 and on that basis deny them. 

7. Admitted. 

8. Admitted. 

9. Defendants admit that Dehlin is an individual resident of Salt Lake City, Utah and is a 

founder and current CEO of OSF.  Defendants deny all other allegations in paragraph 9. 

NATURE OF ACTION AND JURISDICTION 

10. Paragraph 10 of the Complaint contains conclusions of law to which no response 

is required. To the extent a response is required for the remaining allegations of the paragraph, 

Defendants deny them. Defendants deny that Plaintiffs have any valid cause of action against 

them and deny any liability associated with or arising from Plaintiffs’ alleged claims. 

11. Paragraph 11 of the Complaint contains conclusions of law to which no response 

is required. To the extent a response is required for the remaining allegations of the paragraph, 

Defendants deny them. 

12. Paragraph 12 of the Complaint contains conclusions of law to which no response 

is required. To the extent a response is required, Defendants do not contest that the Court may 

exercise personal jurisdiction over them.  

PLAINTIFFS’ ALLEGED FACTS 

I. Plaintiffs’ Alleged Trademarks and Copyrights 

13. Admitted. 

14. Defendants lack knowledge or information sufficient to form a belief about the 

truth of the allegations in paragraph 14 and on that basis deny them. 
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15. Denied. 

16. Defendants admit that the Church represented to the United States Patent & 

Trademark Office (“USPTO”) that its first use of BOOK OF MORMON STORIES in 

connection with podcasts was November 1, 2010, several years after Dehlin began using 

MORMON STORIES as the name for his podcast, and also represented under oath that no other 

use of a name similar to BOOK OF MORMON STORIES for podcasts at that time (which would 

include Defendants) would create a likelihood of confusion with the Church’s podcast name.  

Defendants deny all other allegations in paragraph 16. 

17. Denied. 

18. Defendants admit that the public has used the term “Mormon” as a nickname and 

generic term describing a broad category of organizations founded on and adherents to a 

religious tradition based, in part, on the “Book of Mormon” as scripture. Defendants deny all 

other allegations in paragraph 18. 

19. Denied. 

20. Defendants admit that the Church owns a trademark registration for a design 

feature that the Church describes as “a collection of geometric shapes comprising a rectangle and 

three overlapping triangles extending therefrom, with two triangles extending from a first side of 

the rectangle and a third triangle extending from an opposite second side of the rectangle, with 

the various shapes in the design having differing shading.”  Defendants lack knowledge or 

information sufficient to form a belief about the truth of the remaining allegations in paragraph 

20 and on that basis deny them. 
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21. Defendants lack knowledge or information sufficient to form a belief about the 

truth of the allegations in paragraph 21 and on that basis deny them. 

22. Defendants lack knowledge or information sufficient to form a belief about the 

truth of the allegations in paragraph 22 and on that basis deny them. 

23. Defendants lack knowledge or information sufficient to form a belief about the 

truth of the allegations in paragraph 23 and on that basis deny them. 

24. Defendants lack knowledge or information sufficient to form a belief about the 

truth of the allegations in paragraph 24 and on that basis deny them. 

25. Denied. 

26. Denied. 

27. Denied. 

28. Defendants admit that the Church purports to own the trademark registrations 

identified in paragraph 28 and Exhibit 1 to the Complaint and that the records at the USPTO of 

said registrations, including the Church’s misrepresentations to the USPTO contained therein, 

speak for themselves. Defendants deny all other allegations in paragraph 28. 

29. Defendants lack knowledge or information sufficient to form a belief about the 

truth of the allegations in paragraph 29 and on that basis deny them. 

30. Defendants admit that the Church purports to own the copyright registrations 

identified in paragraph 30 and Exhibit 2 to the Complaint and that the records of said 

registrations at the United States Copyright Office speak for themselves.  Defendants deny all 

other allegations in paragraph 30. 
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II. Defendants’ Alleged Unlawful Conduct 

31. Admitted. 

32. Admitted. 

33. Defendants admit that Mormon Stories began using the gold logos with light ray 

design features shown in paragraph 33 in connection with the MORMON STORIES podcast and 

related non-profit operations several years before the Church began using what it now calls its 

Light Ray Design.  Defendants deny all other allegations in paragraph 33. 

34. Defendants admit that in December 2022, Mormon Stories began using the blue 

MORMON STORIES logo depicted in paragraph 34.  Defendants deny all other allegations in 

paragraph 34. 

35. Defendants admit that after receiving Plaintiffs’ notice of alleged infringement in 

November 2025, Mormon Stories began using different orange MORMON STORIES logos in 

an effort to cooperate with the Church, despite Defendants’ strong disagreement with the 

Church’s allegations. Defendants admit that Mormon Stories has used the orange MORMON 

STORIES logo depicted in paragraph 35, which was adopted during the parties’ negotiations in 

early 2026 with the Church’s acknowledged agreement at the time. Defendants deny all other 

allegations in paragraph 35.   

36. Defendants admit the first two sentences of paragraph 36. Defendants deny that 

Defendants infringe any of Plaintiffs’ intellectual property rights, and therefore, deny the final 

sentence of paragraph 36 as stated.  

37. Admitted.  
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38. Defendants admit that they offer other podcasts featuring the term “Mormon,” 

including in connection with the Mormon Stories podcast, such as “Mormon Matters” and 

“Mormon Mental Health.” Defendants deny that they use the singular term “Mormon” as a 

trademark and that anyone else, including Plaintiffs, own valid trademark rights in the term 

“Mormon.” Defendants deny any remaining allegations in paragraph 38.  

39. Defendants admit they have used certain images relating to the history and 

teachings of the Church, including images of leaders of the Church, in connection with Mormon 

Stories’ commentary and interviews about Mormon-themed topics in a manner that constitutes 

fair use. Defendants admit that nearly all of said images are offered by the Church for free 

download to be used for media purposes. Defendants deny all other allegations in paragraph 39. 

40. Denied. 

41. Defendants admit they have used certain images relating to the history and 

teachings of the Church, including images of leaders of the Church, in connection with Mormon 

Stories’ commentary and interviews about Mormon-themed topics in a manner that constitutes 

fair use. Defendants admit that nearly all of said images are offered by the Church for free 

download to be used for media purposes. Defendants deny all other allegations in paragraph 41. 

42. Admitted. 

43. Denied. 

44. Defendants admit that Mormon Stories has always been aware of the Church.  

Defendants deny all other allegations in paragraph 44. 

45. Denied. 
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46. Defendants admit that Mormon Stories adopted a blue logo in December 2022.  

Defendants deny all other allegations in paragraph 46. 

47. Denied. 

48. Defendants admit that Mormon Stories adopted a blue logo in December 2022.  

Defendants deny all other allegations in paragraph 48. 

49. Denied. 

50. Defendants deny that the Church has not at least implicitly authorized Mormon 

Stories to use any of Plaintiffs’ purported trademarks. Defendants deny that Mormon Stories 

requires permission from the Church to use “Mormon,” MORMON STORIES, or any other 

aspect of Defendants’ branding and online content. Defendants deny that Mormon Stories is or 

has ever used any of Plaintiffs’ purported marks as trademarks. 

51. Defendants admit that Intellectual Reserve, Inc. sent Defendants the email in 

Exhibit 5 to the Complaint on November 14, 2025, more than 20 years after the MORMON 

STORIES podcast began and three years after Mormon Stories began using the blue logo.  

Exhibit 5 speaks for itself.  Defendants deny all other allegations in paragraph 51. 

III. Alleged Effect of Defendants’ Actions 

52. Denied. 

53. Denied. 

54. Denied, and Defendants affirmatively state that the allegations in paragraph 54 are 

false as explained below in the counterclaim allegations. 

55. Denied. 

56. Denied.  
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57. Denied.  

COUNT I 
Federal Trademark Infringement (15 U.S.C. § 1114(1)) 

58. Defendants incorporate and reallege their responses to the foregoing allegations in 

the foregoing paragraphs as if fully set forth herein. 

59. Denied. 

60. Denied. 

COUNT II 
Violation of Lanham Act § 1125(a) 

61. Defendants incorporate and reallege their responses to the foregoing allegations in 

the foregoing paragraphs as if fully set forth herein. 

62. Denied. 

63. Denied. 

COUNT III 
Trademark Infringement under Utah Common Law and Utah Code Ann. § 13-5a-103 

64. Defendants incorporate and reallege their responses to the foregoing allegations in 

the foregoing paragraphs as if fully set forth herein. 

65. Denied. 

66. Denied. 

67. Denied. 

COUNT IV 
Copyright Infringement Under 17 U.S.C. § 501 

68. Defendants incorporate and reallege their responses to the foregoing allegations in 

the foregoing paragraphs as if fully set forth herein. 
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69. Denied. 

70. Denied. 

PRAYER FOR RELIEF 

Defendants deny that Plaintiffs are entitled to any of the requested relief. 

DEFENDANTS’ AFFIRMATIVE DEFENSES  

Defendants allege and assert the following defenses in response to the allegations in the 

Complaint, undertaking the burden of proof only as to those defenses deemed “affirmative” by 

law, regardless of how such defenses are denominated herein. In support of their affirmative 

defenses, Defendants hereby incorporate by this reference the allegations set forth above in their 

answer to the Complaint and the allegations set forth below in their Counterclaims. 

FIRST AFFIRMATIVE DEFENSE  
(FAILURE TO STATE A CLAIM) 

Plaintiffs’ Complaint, in whole and/or in part, fails to state a claim upon which relief can  

be granted.  

SECOND AFFIRMATIVE DEFENSE  
(NON-INFRINGEMENT) 

Defendants do not infringe and have not infringed any valid and enforceable trademark or 

copyright of Plaintiffs and have not otherwise engaged in any act constituting unfair competition.  

THIRD AFFIRMATIVE DEFENSE  
(INVALIDITY) 

Some, or all, of the trademark rights asserted in the Complaint are not valid by reasons 

of, for example, genericness, fraud, and/or abandonment, among others.  
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FOURTH AFFIRMATIVE DEFENSE  
(EQUITABLE DEFENSES-LACHES) 

Plaintiffs’ trademark infringement claims are unenforceable against Defendants or barred, 

in whole or in part, due to the equitable defense of laches. Plaintiffs unreasonably delayed for 

two decades in asserting their claims for trademark infringement against Defendants’ use of 

MORMON STORIES as the title for their 20-year-old podcast, and Defendants have been 

materially prejudiced by Plaintiffs’ inexcusable delay.  

FIFTH AFFIRMATIVE DEFENSE 
(ACQUIESCENCE) 

Plaintiffs’ infringement claims are unenforceable against Defendants or barred, in whole 

or in part, due to the equitable defense of acquiescence. Certain of the complained-of acts have 

taken place for years, in some cases decades, with Plaintiffs’ knowledge and without comment or 

complaint.  Plaintiffs, through their knowledge of the accused actions of Defendants, interactions 

and communications with Defendants, and persistent inaction and lack of complaint against 

Defendants with regard to intellectual property issues, have acquiesced to the accused actions 

and caused Defendants to justifiably rely to their detriment on Plaintiffs’ acquiescing actions and 

inaction to invest and expand Defendants’ operations, including its podcast operations, barring 

Plaintiffs’ claims. 

SIXTH AFFIRMATIVE DEFENSE  
(COPYRIGHT FAIR USE) 

The actions of Defendants accused by Plaintiffs in the Complaint as infringing Plaintiffs’ 

copyrights qualify as fair use under 17 U.S.C. § 107 and, therefore, do not constitute copyright 

infringement. 
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SEVENTH AFFIRMATIVE DEFENSE  
(TRADEMARK & COPYRIGHT MISUSE)  

Plaintiffs are using and have used their intellectual property rights asserted in the 

Complaint for the illegitimate purpose of silencing or diminishing the constitutionally protected 

free speech of Defendants with regard to the name and content of the MORMON STORIES 

podcast. Plaintiffs’ trademark and copyright claims are not a genuine effort to enforce such rights 

against legitimate competitive infringing conduct, rendering the trademark and copyright rights 

asserted in the Complaint unenforceable with regard to Defendants. Plaintiffs have improperly 

maintained federal registrations for abandoned marks using deceptive means in order to use the 

registration for improper enforcement activity, including the filing of this lawsuit, in order to 

wrongly use the process and expense of litigation, rather than the merits of the claims, to compel 

Defendants and others to stop or restrict the impact of their podcasting operations. 

EIGHTH AFFIRMATIVE DEFENSE  
(STATUTE OF LIMITATIONS) 

Plaintiffs’ claims are barred, in whole or in part, including Plaintiffs’ copyright claims, by 

delay in bringing this suit, whether by statute or precedent. Alternatively, recovery of certain of 

the complained-of damages, including under the Copyright Act, is barred, in whole or in part, by 

delay in bringing this suit, whether by statute or precedent.  

NINTH AFFIRMATIVE DEFENSE  
 (UNCLEAN HANDS) 

Plaintiffs’ claims are barred, in whole or in part, by the doctrine of unclean hands based 

on, for example, Plaintiffs’ actions of expressly and publicly abandoning its trademark rights 

relating to the term “Mormon” while also misrepresenting their continued use of “Mormon” to 
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the USPTO in order to improperly maintain federal trademark registrations to use in improper 

enforcement actions, like the present action, to assert abandoned trademark rights.  

TENTH AFFIRMATIVE DEFENSE  
 (FRAUD ON THE TRADEMARK OFFICE) 

Plaintiffs’ Trademark Registration Nos. 2,766,231; 2,913,694; 5,020,314, 7,840,811 and 

5,020,309 are all subject to cancellation on grounds of fraud.  

ELEVENTH AFFIRMATIVE DEFENSE 
(PRIORITY) 

 Plaintiffs’ claims are barred, in whole or in part, because Defendants have prior 

trademark rights based on Defendants’ use of the MORMON STORIES mark and accompanying 

logos in connection with podcast services. 

TWELFTH AFFIRMATIVE DEFENSE 
(TRADEMARK FAIR USE) 

The allegedly infringing actions of Defendants with respect to the use of the term 

“Mormon” set forth in the Complaint constitute fair use, including but not limited to nominative, 

descriptive, and statutory fair use under 15 U.S.C. § 1115(b)(4), because, inter alia, Defendants 

use “MORMON” for purposes of identifying, describing, referring to, commenting upon, and 

otherwise truthfully referencing the Church and its policies and practices, other Mormon 

religious sects (of which there are hundreds), other organizations stemming from Mormon 

religious and cultural traditions, and people who identify in any way with Mormon religious and 

cultural traditions; and/or (b) to describe in good faith Defendants’ goods and services. 
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THIRTEENTH AFFIRMATIVE DEFENSE 
(ESTOPPEL) 

 Plaintiffs’ claims are barred by the doctrine of equitable estoppel. Plaintiffs’ acts, 

omissions, representations, delay, and failure to timely assert the alleged claims induced the 

Defendants to reasonably rely on Plaintiffs’ conduct to the Defendants’ detriment.  Plaintiffs 

unreasonably delayed in asserting the claims alleged in the Complaint despite having actual and 

constructive knowledge of the facts giving rise to such claims. As a result of Plaintiffs’ delay and 

conduct, Defendants have suffered prejudice. Plaintiffs also failed to appeal the genericness 

finding by the United States Patent and Trademark Office concerning the term “Mormon.” 

Accordingly, Plaintiffs are estopped from obtaining the relief sought, and their claims are barred. 

Plaintiffs’ claims are also barred by the doctrine of judicial estoppel due at least to the sworn 

declarations submitted to the USPTO expressly disavowing any confusion from the Defendants’ 

use of MORMON STORIES, and the USPTO relying on Plaintiffs’ sworn statement to grant 

Plaintiffs a trademark registration. 

FOURTEENTH AFFIRMATIVE DEFENSE 
(FIRST AMENDMENT PROTECTION OF EXPRESSIVE TRADEMARK USE) 

Defendants’ use of the term “MORMON” is entitled to protection under the First 

Amendment to the United States Constitution, U.S. Const. amend. I, and Plaintiffs’ Lanham Act 

and related state-law trademark claims therefore fail as a matter of law.  

FIFTEENTH AFFIRMATIVE DEFENSE 
(COPYRIGHT REGISTRATION INVALIDITY) 

Plaintiffs’ copyright claims are barred, in whole or in part, because one or more of the 

copyright registrations upon which Plaintiffs rely are invalid under 17 U.S.C. § 411(b).  
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SIXTEENTH AFFIRMATIVE DEFENSE 
(COPYRIGHT LICENSE) 

 Plaintiffs’ copyright infringement claim is barred, in whole or in part, because 

Defendants’ use of at least certain of the copyrighted works at issue was authorized by an 

express or implied license granted by Plaintiffs.  

RESERVATION OF ADDITIONAL SEPARATE DEFENSES  

Defendants reserve the right to supplement their Answer and to assert any and all 

additional such other defenses as they may arise during the course of discovery in this matter. 
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DEFENDANTS’ COUNTERCLAIMS 

Defendants Open Stories Foundation (“OSF”) and John P. Dehlin (“Dehlin”) 

(collectively “Defendants” or “Mormon Stories”) submit the following counterclaims against 

Plaintiffs Intellectual Reserve, Inc. and The Church of Jesus Christ of Latter-day Saints 

(collectively “the Church” or “Plaintiffs”) and state and allege as follows:  

NATURE OF THE ACTION 

1. This is a civil action seeking a declaratory judgment of: (a) non-infringement of 

the Church’s trademark rights; and (b) non-infringement of the Church’s copyright in the works 

accused in the Complaint. 

2. This action also seeks an order directing full or partial cancellation of the 

Church’s U.S. trademark registrations on the grounds of fraud on the trademark office, 

abandonment, and/or genericness.   

INTRODUCTION 

3. No single source, including the Church, has the legal right to control the use of 

“Mormon.”  

4. “Mormon” is a vast and complex term that millions of people use, and have used 

for over 200 years, to identify themselves or others, their upbringings, genealogical roots, 

cultures, religious beliefs, and traditions—regardless of their affiliation with the corporate 

institution of The Church of Jesus Christ of Latter-day Saints.  

5. “Mormon” belongs to the public—including members of the over 400 different 

Mormon sects currently existing nationwide that trace their heritage back to the founder of 
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Mormonism, Joseph Smith, and those with varied connections to Mormon history, genealogy, 

beliefs, and culture.    

6. Over twenty years ago, Defendant John Dehlin, as an active member of the 

Church, began the MORMON STORIES podcast to help sincere people navigate the journey to 

answer hard questions relating to the Church and Mormonism.  

7. Dehlin, a lifelong member of the Church before being ex-communicated from the 

Church in 2015 due to the content of his MORMON STORIES podcast, continues today to self-

identify as “Mormon.” 

8. MORMON STORIES, believed to be the longest-running active podcast in the 

world, has achieved unparalleled renown in the genre, with hundreds of millions of views and 

tens of millions of hours watched, as well as being featured on national news and media outlets 

like ABC’s Good Morning America, New York Times, HBO, and The Washington Post over the 

past 20 years.  

9. Since the podcast’s inception, officials at the highest level of the Church have 

been aware of Dehlin and MORMON STORIES podcast without once suggesting any 

intellectual property concerns regarding the name of the podcast, its logos, or any aspect of its 

branding.  

10. The Church’s awareness includes multiple direct interactions, such as letters and 

lunch meetings with Apostles of the Church and extensive research work in collaboration with 

the Church’s chief historians under the approval of the Church’s apostolic leadership. 
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11. Despite the Church’s knowledge of and extensive and personal interactions with 

Defendants for two full decades, the Church never once raised trademark or other intellectual 

property objections.  

12. Instead, in 2018, the Church publicly and expressly abandoned (to the extent it 

owned any rights in “Mormon,” which Defendants do not concede) the very word “Mormon” 

that it now claims ownership and control of and sues to protect. Church President at the time, 

Russell M. Nelson, declared that the Church would no longer use “Mormon” as an identifier, 

declared that “Mormon” was simply an “adjective,” and condemned its use as antithetical to the 

Church’s religious teachings and beliefs.  

13. Following this mandate, the Church took dramatic measures for a period of years 

to omit all signs of “Mormon” from its official branding and trademark uses by, among other 

things:  

(a) Renaming the Mormon Tabernacle Choir (a 150-year-old institution) to the Tabernacle 
Choir at Temple Square;  

(b) Renaming its Mormon Channel to the Latter-day Saints Channel;  

(c) Renaming its Mormon Messages to Inspirational Messages;  

(d) Renaming over 1,000 products that bore the word “Mormon”;  

(e) Updating 300 web-based applications and acquiring 800 domain names to purge 
“Mormon” from its vernacular and web presence;  

(f) Eliminating the entire website at www.mormon.org and simply redirecting the domain to 
one of its web pages located at www.churchofjesuschrist.org; and  

(g) Issuing a Style Guide that is still in force today, explaining that “Mormon” is simply an 
“adjective” or “proper name” (not a brand), eliminating all use of the term “Mormon” as 
an identifier of the Church, and instructing the media and public to stop calling the 
Church “Mormon” and to stop referring to its members as “Mormons.” 
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14. This explicit and sweeping abandonment, however, did not extend to its 

averments made to the United States Patent and Trademark Office (“USPTO”) to speciously 

maintain federal registrations for the abandoned marks. 

15. Even as the Church spent years publicly dismantling every trace of “Mormon” 

from its branding, it simultaneously submitted sworn declarations to the USPTO falsely 

representing the true nature of the Church’s ongoing trademark use, or lack thereof, regarding the 

term “Mormon.” 

16. In November 2025, more than twenty years after the MORMON STORIES 

podcast launched and nearly three years after Defendants adopted the blue logo of which the 

Church complains, the Church raised trademark or copyright concerns to Defendants for the first 

time. 

17. Defendants responded within twenty-four hours voluntarily making numerous 

changes in the spirit of good faith cooperation, despite believing that the Church’s claims were 

unfounded. 

18. Defendants’ efforts to resolve the Church’s concerns cooperatively included 

changing the color of the MORMON STORIES logo, changing the font, ceasing use of 

Defendants’ longstanding light-rays design, adding a reference to “Dr. John Dehlin” near the 

logo, removing all copyrighted images that the Church identified, and adopting a disclaimer 

across every page of Defendants’ website and the podcast descriptions on YouTube, Spotify, and 

Apple stating that “Mormon Stories is not affiliated with, endorsed or sponsored by The Church 

of Jesus Christ of Latter-day Saints.” 
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19. Even as evidenced by the Church’s own asserted examples of alleged consumer 

confusion in the Complaint, no consumers are actually or likely to be confused as to the source 

of the MORMON STORIES podcast.    

20. The Church’s response to Defendants’ gestures of extraordinary and voluntary 

amenability was to file this lawsuit and issue a false and misleading press release depicting 

Defendants as uncooperative and deceptive. 

21. Because the Church is a multi-billion-dollar religious institution with unlimited 

resources to wield in its enforcement efforts, the very existence of the present lawsuit alone 

(despite the merits thereof) has the potential to ultimately silence Defendants through attrition 

(which may possibly be by design) and thereby create a chilling effect for other Church critics 

and questioners who, like Defendants, engage in constitutionally protected speech about 

Mormonism.  

PARTIES 

22. John P. Dehlin is an individual resident of Salt Lake City, Utah and the CEO of 

Open Stories Foundation. 

23. Open Stories Foundation is an Arizona non-profit corporation with an address in 

Salt Lake City, Utah. 

24. On information and belief, The Church of Jesus Christ of Latter-day Saints is a 

Utah corporation organized under the laws of Utah with an address of 50 East North Temple, 

Salt Lake City, UT 84150. 

25. On information and belief, Intellectual Reserve, Inc., is a non-profit corporation 

organized under the laws of Utah with an address of 50 East North Temple, Salt Lake City, UT 
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84150. Intellectual Reserve, Inc. is an asset management entity for The Church of Jesus Christ of 

Latter-day Saints, which holds legal title to the Church’s intellectual property, including its 

trademarks and copyrights.  

JURISDICTION AND VENUE 

26.  These counterclaims arise, in part, under federal statutory law, including the 

Declaratory Judgment Act, 28 U.S.C. §§ 2201, the Lanham Act, 15 U.S.C §§ 1051 et seq., the 

Copyright Act, 17 U.S.C. § 101 et seq., and common law. Accordingly, this Court has original 

subject matter jurisdiction over these Counterclaims pursuant to 28 U.S.C. §§ 1331 and 1338.  

The Court has supplemental jurisdiction over Defendants’ common law counterclaims pursuant 

to 28 U.S.C. § 1367.  

27. Upon information and belief, venue is proper in this judicial district pursuant to 

28 U.S.C. § 1391.  

28. Venue and jurisdiction are proper in this District because Plaintiffs and 

Defendants are residents of and operate their organizations in the State of Utah. 

FACTS 

A. Dehlin and MORMON STORIES Podcast 

29. Dehlin was born and raised as a sixth-generation member of the Church. 

30. Dehlin served a 2-year LDS mission in Guatemala and Arizona from 1988 to 

1990, during which he witnessed recruitment and baptism practices by missionaries and mission 

leaders that Dehlin disagreed with and caused him concern. 
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31. On February 11, 1992, Dehlin wrote a letter to Dallin H. Oaks, currently President 

of the Church but at the time a member of the Quorum of the Twelve Apostles for the Church,1 

expressing concern about the corruption he experienced on his mission.  

See https://www.mormonstories.org/other/oaksdocs/JohnDehlin-

ElderOaksMissionCorrespondance.pdf  

32. In the summer of 1992, Apostle Oaks called Dehlin while he was completing a 

BYU internship in Washington D.C., thanked him for his letter, and promised to follow up 

regarding the concerns Dehlin expressed about problematic missionary practices. 

33. On June 8, 1992, Apostle Oaks wrote Dehlin to inform him that he shared 

Dehlin’s letter with the full Quorum of the Twelve to help improve LDS missionary practices. A 

copy of this letter is inserted below. 

 
1 Generally, the Church is led by 15 “apostles,” three of whom form what’s called the First 
Presidency and the remaining form the Quorum of the Twelve Apostles. These two groups 
constitute the highest leadership and governing bodies in the Church.  See 
https://newsroom.churchofjesuschrist.org/topic/organizational-structure-of-the-church and 
https://www.churchofjesuschrist.org/learn/global-leadership-of-the-church?lang=eng. 
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34. On June 25, 1992, Apostle Oaks sent Dehlin a copy of a talk he gave that month 

to outgoing Church mission presidents addressing some of Dehlin’s concerns. A copy of the note 

from Apostle Oaks is inserted below. 
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35. In 1993, Dehlin graduated summa cum laude from Brigham Young University 

with a degree in political science.   

36. On January 9, 2002, Apostle Oaks sent Dehlin a letter acknowledging the positive 

impact his letter had on worldwide church missionary practices. 
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37. In 2007, Dehlin received a master’s degree in instructional technology from Utah 

State University. 

38. In 2015, Dehlin received a Ph.D. in clinical and counseling psychology from Utah 

State University. 

39. Following his undergraduate studies, Dehlin worked in the software field for 

several years for a variety of companies. 

40. In the early 2000s, while working for Microsoft, Dehlin experienced a crisis of 

faith due to some of the difficult and generally unknown aspects of the Church’s history and 

policies. Dehlin discovered facts previously unknown to him about the Church’s history, beliefs 

and practices that he felt the Church hid from him throughout his life. 

41. Dehlin struggled with his doubts, but found reasons to remain an active member 

of the Church.   

42. Dehlin realized that the internet was growing rapidly and expanding in such a way 

that more and more people would be exposed to the problematic and complicated aspects of the 

lesser-known history, practices, and doctrines of the Church, which he believed can cause 

significant confusion and distress, especially to life-long members of the Church like Dehlin.  

Dehlin wanted to help people in the Church to process such things in healthy and positive ways 

as he had been trying to do himself.   

43. In 2005, Dehlin launched the MORMON STORIES podcast and blog with the 

goal of creating a supportive space for people to discuss and process complicated stories from 

the Church’s history as well as share their own stories about what being “Mormon” means or has 

meant to them.   

Case 2:26-cv-00321-RJS-JCB     Document 42     Filed 06/22/26     PageID.727     Page 25
of 109



 

26 

44. Dehlin registered the mormonstories.org domain on July 10, 2005. 

45. Dehlin’s first MORMON STORIES blog entry and podcast discussed Dehlin’s 

experience as a Church missionary in Guatemala, which he conveyed to Apostle Oaks as 

explained above, and were posted on September 4, 2005, using the blue background shown 

below.  

 
46. The first four episodes of the podcast were posted on Apple iTunes the same 

day—September 4, 2005. 

47. The first MORMON STORIES video podcast was titled, “A Mormon Story: On 

Black People and Racism” and was posted on the MORMON STORIES YouTube page more 

than 20 years ago on March 15, 2006.  

48. The MORMON STORIES Facebook page was created on April 22, 2009.  A 

screen capture of the Facebook page from January 17, 2010 is depicted below, including a 

MORMON STORIES podcast logo using Mormon-themed images to illustrate the subject matter 

of the podcast. 
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49. As early as April 2011, Dehlin began using a gold MORMON STORIES logo 

with a light rays design (“Gold Light Rays Logo”) in connection with the podcast, as shown 

below in a 2011 screen capture of the mormonstories.org website. 

 
50. In January 2011, Dehlin formed the Open Stories Foundation as a non-profit 

entity with the mission of “Exploring Mormonism through stories.”  OSF was formed to operate 
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the MORMON STORIES podcast and other Mormon-themed podcasts. From the beginning, 

OSF’s website stated that OSF is “a secularly based organization with no affiliation to the LDS 

church.” A portion of the OSF website homepage from April 5, 2012, is depicted below. 

 
51. The OSF website continues to state that it is “a secular organization, with no 

affiliation to any church.”  https://www.openstoriesfoundation.org/our-team/  

52. Shortly after forming OSF, the “About” page for the MORMON STORIES 

website was created to include similar statements, specifically that “Mormon Stories is a secular 

organization with no affiliation to the LDS church.”  A screen shot of this page from April 8, 

2012 is depicted below.   
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53. Over the years, the specific content on the “About” page of the MORMON 

STORIES website has changed, but that content has never suggested that Defendants or the 

MORMON STORIES podcast has any affiliation with or sponsorship from the Church.   

54. For years, and continuing today, the MORMON STORIES “About” page and the 

description of every episode of the podcast has identified the podcast’s affiliation with the Open 

Stories Foundation. 

55. Any use by Defendants of “Mormon” and other images pertaining to the Church 

has been for the purpose of describing in good faith the nature and content of Defendants’ 

podcast and associated services, which include identifying, describing, referring to, commenting 

upon, or otherwise truthfully referencing Mormon culture, history and tradition, as well as the 

Church of Jesus Christ of Latter-day Saints, other Mormon sects, and people who identify in any 

way with Mormon religious and cultural traditions.  This use of “Mormon” was and is 
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reasonably necessary to identify and describe the subject-matter of Defendants’ podcast and 

associated services. 

56. Since 2024 and continuing today, the “About” page from the mormonstories.org 

website provides a history of the MORMON STORIES podcast and Dehlin’s excommunication 

from the Church, making it abundantly clear that there is no formal, official, or informal 

affiliation between the MORMON STORIES podcast and the Church.  

https://www.mormonstories.org/home/about/  

57. In 2007, several years before the Church first used what it refers to as its “Light 

Rays Design,” Dehlin launched the MORMON MATTERS podcast at www.mormonmatters.org 

to explore current events and pop culture relating to Mormonism.  A screen capture from the 

2007 MORMON MATTERS homepage using a blue background with light ray design features 

is shown below.   
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58. Dehlin was the first host of MORMON MATTERS podcast, which was 

eventually brought under the OSF umbrella with Dan Wotherspoon as the host.  MORMON 

MATTERS podcast content has been continuously available from 2007 through today via OSF. 

The Church has never taken any action against, or communicated any trademark or branding 

concerns about, the MORMON MATTERS podcast. 

59. OSF’s MORMON MATTERS Podcast has utilized at least two shades of blue in 

the podcast logos, which use design elements depicting sun rays, shown below. 

 

 

60. In 2011, OSF created the MORMON MENTAL HEALTH blog at 

mormonmentalhealth.com to provide mental health resources and information to Mormon 

communities and anyone who self-identifies as Mormon for any reason.  The MORMON 

MENTAL HEALTH podcast was launched in December 2012 and was hosted by therapist 

Natasha Helfer Parker. Content for the MORMON MENTAL HEALTH podcast and website 

was created from December 2012 through April 2022 and has been continuously available 

through today.  
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61. The Church has never taken any action against, or communicated any trademark 

or branding concerns about, the MORMON MENTAL HEALTH podcast.2 

62. In August 2012, OSF launched a podcast called A THOUGHTFUL FAITH 

(athoughtfulfaith.org) as a MORMON STORIES-affiliated podcast dedicated to providing stories 

from intelligent, thoughtful believers in the Church who maintain their faith despite some of the 

troubling aspects of the Church’s history and policies.  For nearly a decade, the A 

THOUGHTFUL FAITH podcast has consistently been promoted by OSF on its website using 

the following blue logo in connection with the MORMON STORIES name. See 

https://www.openstoriesfoundation.org/  

 

63. Content for the A THOUGHTFUL FAITH podcast and website has been 

continuously available from 2012 through today. The Church has never taken any action against, 

 
2 On information and belief, Plaintiffs made allegations of trademark infringement against the 
Mormon Mental Health Association (www. https://mormonmentalhealthassoc.org) in or around 
2015. The host of MORMON MENTAL HEALTH podcast is also the original founder of the 
Mormon Mental Health Association. The Electronic Frontier Foundation responded to Plaintiff’s 
accusations on behalf of the Mormon Mental Health Association in December 2015, explaining 
the weaknesses in Plaintiffs’ claim of trademark rights in “Mormon” and demanding they 
withdraw their claims. On information and belief, Plaintiffs took no further action in the matter.  
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or communicated any trademark or branding concerns about, the A THOUGHTFUL FAITH 

podcast logo above. 

64. In February 2012, OSF launched the website at www.whymormonsquestion.org 

to help build understanding about why some people have doubts and questions about their 

Mormon faith. The Why Mormons Question website was launched with the following blue logo. 

 

65. On May 2, 2012, OSF posted an episode of MORMON STORIES podcast 

showing a presentation titled “Why Mormons Question” given by Dehlin at Utah Valley 

University as part of a Mormon Studies Conference using this same blue logo. Employees of the 

Church and Brigham Young University attended the presentation and subsequently wrote about 

it online. 

66. In September 2017, OSF launched the domain mormonfaithcrisis.com and a 

podcast called THE GIFT OF THE MORMON FAITH CRISIS.  The last post for THE GIFT OF 

THE MORMON FAITH CRISIS podcast occurred November 25, 2019, and all content has 

continuously been available through today. The Church has never taken any action against, or 

communicated any trademark or branding concerns about, THE GIFT OF THE MORMON 

FAITH CRISIS podcast. 
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67. For years, from 2018 to 2024, the MORMON STORIES website 

(www.mormonstories.org) included a page accessible via the “About” link depicting the OSF’s 

Mormon-themed podcasts, including the use of blue and light rays in its podcast logos. An 

example from 2020 is shown below. 
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68. The foregoing Mormon-themed podcasts have been and remain available through 

the OSF website homepage, as depicted below. See https://www.openstoriesfoundation.org/. 

 
69. The MORMON STORIES podcast was first published on iTunes in 2005.  The 

Gold Light Rays logo was first incorporated into the podcast on iTunes around 2011.  Later, 

MORMON STORIES was published on Anchor (which later became Spotify) on December 8, 

2017, using the Gold Light Rays Logo shown below. 
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70. In 2022, a YouTube consultant that OSF had recently engaged recommended that 

the MORMON STORIES YouTube banner be updated. 

71. In December 2022, the YouTube consultant worked with OSF’s contracted 

graphic designer to create a new logo design for YouTube.  Consistent with Defendants’ 

historical online designs implementing blue backgrounds and light ray motifs, OSF adopted a 

blue background for the new MORMON STORIES logo. 

72. Given Defendants’ long-time use of light ray designs in the Gold Light Rays 

Logo and elsewhere, OSF’s web designer wanted to continue that theme and downloaded the 

following free blue design from Freepik3 at https://www.freepik.com/free-vector/modern-

abstract-blue-transparent-crystal-pattern-background_15681036.htm to create the new logo.  

 

 
3 Freepik is a site that offers high quality design images for marketers and designers, some of 
which are provided for free. Freepik was recently rebranded as Magnific.  See 
https://www.magnific.com/freepik#from_element=topbar_banner  
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73. Ultimately, the following updated logo was adopted across many of the 

MORMON STORIES podcast platforms in and after December 2022. 

 

74. The new MORMON STORIES logo was designed to fit within and maintain 

consistency with OSF’s historical logo designs dating back more than a decade. Below is a 

depiction of the 2022 MORMON STORIES blue logo with the logos for OSF’s other podcasts. 

       

75. OSF did not intentionally design its blue MORMON STORIES logo to mimic or 

resemble the Church’s branding in any way. 

76. Over two decades, Defendants have expended significant time and resources 

promoting the Mormon-themed podcasts associated with OSF, and the public has come to know 

the OSF’s Mormon-themed podcasts as offering perspectives and content about Mormonism 

wholly independent from the Church. 

77. Across YouTube, Apple, Spotify and other social media platforms, Defendants’ 

MORMON STORIES podcast has collectively garnered hundreds of millions of views/plays, 
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tens of millions of hours watched/listened, and hundreds of thousands of subscribers and 

followers. 

78. For example, on YouTube alone, Defendants’ MORMON STORIES channel has 

over 300,000 subscribers and more than 146 million views of more than 2000 videos dating back 

many years, totaling over 52 million hours watched.  On Apple Podcasts, Defendants’ 

MORMON STORIES podcast has more than 300,000 listeners and over 76 million plays of the 

podcast. And on Spotify, Defendants’ MORMON STORIES podcast has nearly 4 million plays 

totaling more than 2.5 million hours of listening time. 

79. Since 2007 through 2025, Dehlin and the MORMON STORIES podcast have 

repeatedly appeared on or been featured in stories or shows from various national outlets, 

including ABC’s “Good Morning America” and “Nightline,” the “New York Times,” NPR, 

TEDx Talks, CNN, NBC News, “The Washington Post,” HBO News and Documentaries, Hulu, 

Vice, and third-party YouTube channels. Attached as Exhibit A is a non-exhaustive list of some 

news and entertainment outlets across the country that have featured Dehlin and the MORMON 

STORIES podcast over the years. 

80. For example, on June 19, 2007, Dehlin appeared on ABC’s Good Morning 

America television show to discuss the presidential campaign of Mitt Romney. Dehlin also 

appeared on ABC’s Nightline to discuss his Ph.D. research regarding LDS LGBTQ mixed-

orientation marriages (shown below).  See https://www.youtube.com/watch?v=iaxrN1IUDYA. 

ABC’s YouTube channel has 19.6 million subscribers, and this video has received over 370,000 

views. 

Case 2:26-cv-00321-RJS-JCB     Document 42     Filed 06/22/26     PageID.740     Page 38
of 109



 

39 

 

81. ABC released an article at the same time titled, “Some Mormons Worry as Faith 

Comes Under Scrutiny,” which mentions Dehlin and the Mormon Stories website. See 

https://abcnews.com/GMA/Politics/story?id=3293303&page=1.  At the time, ABC’s Good 

Morning America program was attracting more than 4.5 million viewers, according to AdWeek. 

https://www.adweek.com/tvnewser/morning-show-ratings-week-of-june-6/. 

82. In another example, ABC News ran a story about Dehlin and the MORMON 

STORIES podcast in 2014 when Dehlin was facing excommunication. 

https://abcnews.com/video/24121034/.  
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